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From retail anchor to wellness destination: Former
LA Bloomingdale's gets new life

Fitness International’s premium gym concept opens at Santa Monica Place
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Club Studio has opened in the former Bloomingdale's at Santa Monica Place, replacing
traditional retail space with a fitness destination. (AO)
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For decades, the three-story Bloomingdale's building at Santa Monica
Place helped anchor one of Southern California's highest-profile
shopping spots, drawing customers to apparel, cosmetics and luxury

goods a block from the Pacific Ocean.

Today, the building is being reinvented for a very different purpose.
Fitness International has opened a 48,000-square-foot Club Studio
fitness club on the ground floor, while the upper levels are being
converted into a children's museum, transforming a traditional
department store into an experience-driven destination and offering a
glimpse of how shopping centers are replacing retail anchors with
attractions designed to keep visitors engaged for hours rather than

minutes.

The shift also reflects Fitness International's own evolution. After
spending four decades building one of North America's largest gym
operators through LA Fitness, the Irvine, California-based company is
betting that consumers increasingly want something more than rows

of treadmills and weight machines.
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Club Studio offers a series of fitness and recovery spaces, combining multiple boutique concepts in one location.
(Club Studio)

The timing is hardly accidental. Americans spent $132 billion on
beauty, wellness and specialty fitness services in 2025, up from $86
billion in 2020, according to CBRE. Boutique fitness operators alone
are expected to open more than 700 locations this year, creating
demand for roughly 1.5 million square feet of retail space. As
consumers spend more on looking better, feeling better and living
longer, shopping center owners increasingly are turning to fitness and
wellness concepts to backfill large boxes once occupied by legacy

retailers.

"Everything's in such a transition right now in the retail world," said
Bruce Greenfield, a partner at architecture firm AO, which worked on
the Santa Monica project. "There's a shift away from standard retail to

more experiential lifestyle-driven destinations."

Fitness International's next act

Fitness International traces its roots to 1984, when founders Chinyol
Yi and Louis Welch opened the first LA Fitness in Covina, California.
The company expanded nationally through acquisitions and new
development, eventually operating hundreds of locations under the
LA Fitness, City Sports Club and Esporta Fitness banners. But as
consumers increasingly flocked to specialty operators focused on
Pilates, boxing, yoga and other fitness niches, the company began

developing a different model.

Club Studio debuted in Irvine in 2022 as what executives describe as
multiple boutique fitness experiences combined into a single
membership. Rather than competing directly with low-cost gyms, the
concept targets consumers willing to pay more for variety,

convenience and wellness services.






